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1 INTRODUCTION  
 
This Policy outlines the Darwin Sailing Club’s expectations for marketing activity and social media use or online 
public comments. Darwin Sailing Club embraces the use of marketing activity and social media for the promotion, 
development and delivery of the Club’s products and services and is committed to ensuring that marketing 
activity and social media engagement connected with the Darwin Sailing Club is lawful, professional and 
respectful.  
 

2 PURPOSE OF THIS POLICY 
 

The purpose of this policy is to encourage the marketing activity and social media content generated in 

connection with Darwin Sailing Club that is consistent with Darwin Sailing Club values and are not damaging the 

Darwin Sailing Club’s reputation and standing in the community. 

 

3 WHO IS BOUND BY THIS POLICY 
 

This policy applies to all persons involved in the activities of the Darwin Sailing Club, as detailed below: 

a) persons appointed or elected to boards, committees and sub-committees; 

b) employees of Darwin Sailing Club; 

c) volunteers; 

d) members; and 

e) contractors (including employees of contractors) 

This policy will continue to apply to a person even after he or she has stopped their association or employment 

with Darwin Sailing Club, if disciplinary action against that person has begun. 

4 POLICY 
 
Use of Darwin Sailing Club’s marketing materials and social media (including posts from personal online account 
connecting the individual to the club’s online presence) shall be consistent with the following core values and will 
adhere to content guidelines provided within this policy: 
 

a) Integrity: Marketing content developed, and social media postings are factual, not misleading nor 
defamatory or hurtful and does not legislative requirements including Copyright and Privacy laws.   

 
b) Professionalism: Marketing activity and postings on behalf off or for the club shall seek to maintain a 

professional and uniform tone. 
 

c) Information Sharing: online information is relevant, appropriate to the club’s Objects and Purpose and of 
interest and value to the club’s membership. 
 

d) Confidentiality: Confidential Club business or private information of individuals shall not be published.  
This includes photos of minors that are recognisable unless prior written approval of the Parent/Guardian 
has been obtained. 
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The Darwin Sailing Club Board or its delegate may approve an individual to post on Darwin Sailing Club’s social 
media accounts (Approved Poster). When there is a staff member appointed to the Marketing Officer role, they 
will assume this position. 
 
In the absence of an appointed Marketing officer, the following should be considered in determining who should 
be the Approved Poster: 

 
a) the extent of control Darwin Sailing Club has over the individual 
b) whether the individual has the appropriate communication skills 
c) the level of understanding that the individual has on the risks of social media use 
d) current and former responsibilities and how the individual has performed in those roles 

 
Only Approved Posters will be provided with access to social media account passwords and logins. Approved 
Posters are not permitted to share the passwords and logins with others.  Approved Posters will be recorded in 
the Register of Social Media Posters which will be reviewed for appropriateness at least annually. 
 
Individuals cannot represent nor speak/post on behalf or for the Darwin Sailing Club unless specifically authorised 
to do so by the Darwin Sailing Club Board or its delegate. 
 
The Darwin Sailing Club’s logo, images, branding or Marketing materials and content may not be shared by any 
individual without prior approval in writing from the Board’s delegated officer. 
 
The development of all marketing content, activity and postings to social media shall be the primary 
responsibility of the appointed staff member, in most cases the Marketing Officer  

 
 

5 CONTENT GUIDELINES 
 
Employees, volunteers, and members should be aware that content published online and on social media is, or 
may become publicly available, even from personal social media accounts. When engaging in Professional 
Marketing Activity and Social Media Use, Darwin Sailing Club expects employees, volunteers and members to: 
 

a) take care to ensure that comments made cannot be perceived to be made on behalf of Darwin Sailing 
Club unless specifically authorised to do so; 

b) be professional and respectful; 
c) promote the best interests of Darwin Sailing Club; 
d) not include misleading or deceptive statements or inferences; 
e) refrain from inappropriate swearing or make comments that are unlawful, obscene, defamatory, 

threatening, harassing, discriminatory or hateful to, or about others; 
f) only include intellectual property (such as photos, videos and quotes) that Darwin Sailing Club has 

permission to use or that do not require permission to use; 
g) comply with legislative requirements including those related to Copyright and Privacy; and 
h) not use a Darwin Sailing Club email address to register personal social media accounts 

 

6 RESPONSIBILITIES 
 
Co-ordination of the Darwin Sailing Club’s marketing activity and social media management and the organisations 
Social Media Strategy is a primary role of the Marketing Officer. The role includes: 
 

a) Determining which social media platforms are most appropriate for Darwin Sailing Club to engage in, 
policing those boundaries; and developing a strategy for expanding the club’s social media footprint over 
time; 
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b) Ensuring that all posts are in keeping with Darwin Sailing Club’s mission, core values, and policies; 
c) Ensuring appropriate and timely action is taken to correct or remove inappropriate posts (including 

defamatory and/or illegal content), and to minimise the risk of a repeat incident; 
d) Ensuring that appropriate and timely action is taken to repair relations with any persons or organisations 

offended by an inappropriate post; and 
e) Moderating and monitoring public response to social media, such as blog comments and Facebook 

replies, to ensure that trolling and spamming does not occur, to remove offensive or inappropriate 
replies, or caution offensive posters, and to reply to any further requests for information generated by 
the post topic 

 

7 BREACH OF THIS POLICY 
If an employee, volunteer or member breaches this Policy or associated Procedures, they may be subjected to 
disciplinary action, up to and including the termination of their engagement.  
 

8 PROCEDURES 
 

8.1 REQUESTS FOR MARKETING MATERIALS, ACTIVITY AND SOCIAL MEDIA POSTS 
All requests for marketing materials, activity and social media posts must be made in writing to the Marketing 
Officer, via the online Marketing Request Form.  
This form must be completed and returned to the Marketing Officer no later than five business days prior to the 
action date. 
Link to the form here: https://forms.monday.com/forms/3d046d41c9ba8d1962239d888a3830ef?r=use1 
 

8.2 POSTING TO SOCIAL MEDIA 
Before social media posts are made, employees, volunteers and members should ask themselves the following 
questions: 

a) Is the information I am posting, or reposting, likely to be of interest to Darwin Sailing Club’s members and 
stakeholders? 

b) Is the information factual and true? Does it emanate from a reliable source? 
c) Is the information in keeping with the interests of the organisation and in line with the organisation’s 

mission, work, and core values? 
d) Could the post be construed as an attack on another individual, organisation or project? 
e) Would Darwin Sailing Club’s supporters/stakeholders be happy to read the post? 
f) If there is a link attached to the post, does the link work, and have I read the information it links to and 

judged it to be an appropriate source? 
g) If reposting information, is the original poster an individual or organisation that Darwin Sailing Club 

would be happy to associate itself with? 
h) Is the tone and the content of the post in keeping with other posts made by Darwin Sailing Club? Does it 

maintain the organisation’s overall tone? 
 

If you are at all uncertain about whether the post is suitable, do not post it until you have discussed it with the 
Marketing Officer. A few moments spent checking can save the organisation big problems in the future. If in 
doubt, leave it out.  
 

https://forms.monday.com/forms/3d046d41c9ba8d1962239d888a3830ef?r=use1

